
Employee voice 
vs 

Business voice 
(aka Supplicant voice vs 

declarative voice.) 

it basically stems from still 
being in ask mode because that's 

all you ever learned. 

And it’s the difference between 
your copy sounding like you're 

asking for the job and it 
showing your ideal client how 

much better their life will be 
for engaging you. 



Employee voice is supplicant 
voice in that it explains and 
justifies why it should be 
considered. 

It speaks to the room like it is 
one of thousands competing 
for one client with a unclear 
profile 

where the client profile is 
unclear the offer is vague so 
the words and phrasing 
default to neutral to appeal to 
everyone. 

It leans on 'has done' and 'can 
do', harping on how it goes 
about things and how good 
the result is, leaving the reader 
to figure out what that means 
to them which is never a good 
idea. 



Business voice is declarative 
voice. It makes statements 
instead of giving explanations. 

It doesn’t justify itself and it 
speaks directly to the one it 
wants in a voice it knows 
they'll vibe with. 

It’s present and future facing in 
that it shows it understands 
the clients needs and wants, 
and leads with how much 
better the client’s life will be 
after they’ve helped them 
achieve these. 

In short, business voice doesn't 
position itself as a credit to the 
company. It’s the second 
coming of Jesus. 



It's exactly the same service and 
I should know, I wrote it. 

One frames the offer as selling 
you the skill-set and what it 
can do. 

(past and present facing) 

the other frames it as selling 
you the results of that skill set 
being deployed. It touches on 
process then leans into a 
specified outcome and the 
benefit of that outcome. You've 
probably noticed it leads with 
it too but that's what its 
selling, so. 

(future facing) 

a lot of that is in the framing, 
but your words matter too and 
probably more than you think. 



employee voice sells skills that 
fit remits. 

business voice sells solutions 
that produce benefits. 

here we have a crude example 
comparable words and phrases 
and their effect on tone 
because those two lists have 
very different vibes to them. 

Now, imagine you're reading a 
VA's profile. 

which collection of words 
sounds like it can just deal 
with it, and which one sounds 
like it'll need constant 
direction? 

Because one list says 'I can' the 
other list says 'I do'. 



if you get the balance wrong, 
your pitch falls flat out of the 
gate. 

You can't write a cover letter 
in business voice because 
nobody is hiring. What's 
certain in it’s context reads as 
arrogant for that purpose. 

When you're writing for 
business, employee voice sounds 
uncertain. It reads like you’re 
asking permission to offer to 
help. 

Look at this sentence here: 

"I can assist you with your 
admin tasks." 

Limp as a wet lettuce. 

I'll show you how to turn that 
inside out later. 



Now, pull these things 
together and at best, if you're 
stuck in employee voice yet 
trying to sell yourself as a 
business, you end up with 
unclear positioning. 

which doesn't inspire 
confidence, and hurts your 
pitch. 

When it comes to skills-based 
businesses, that could as easily 
be freelancers selling their 
skills by the hour, it becomes an 
identity crisis. 

So what do we do? 



We make our voices declarative. 

And that starts with making 
statements instead of giving 
explanations. 

Three quick fixes: 

can the word can, it has an 
undertone we don't want: 

I can suggests possibility not 
certainty. A 'can' is a possible 
'might not be able to'. Can also 
suggests you are able, but that 
you're not already getting on 
and doing it. 



Three quick fixes: 

Fix 2: 

switch words that imply some 
form of subordinate 
positioning in a hierarchy for 
those that put you on equal 
footing, 

Doing this repositions both 
you and your offer at the same 
time. 

e.g 

assist -> facilitate 



Three quick fixes: 

Fix 3: 

Less is more. The more words 
you use, the more your copy 
reads like an explanation not a 
statement. 

And you undermine yourself 
instead of bolstering your 
authority which is what you're 
trying to do. 

Let's go into this a little bit 
more... 



short sentences read more like 
statements. they also read 
faster so you get your point 
across quicker. 

cut the filler. Filler is basically 
words that are only there to 
make the sentence look pretty. 
Look to qualifier words like 
very and extremely too, these 
almost always weaken the 
following word. Strange but 
true. If you have to, find a 
stronger word. 

Here's a brief example of the type 
of filler words you can almost 
always safely lose and pretty 
much in order. 

A good rule of thumb is that if 
the sentence still makes sense 
without it, you don't need it. 



In practice: 

First up the offending sentence 
from earlier. 

• I cut can, switched assist for 
clear and cut words the 
filler 

• 2 - I cut can condensed 'put 
together' for build, and cut 
feels as it's subjective. It won't 
feel like, it will be. 

• 3 - This was filler central, so I 
just cut it down. You can 
fancify it from there if you 
like and it'll still be clearer. 

Each of these has had a tone 
shift and offer reposition just 
by cutting the padding. 



To take it a bit further... lets 
take a look at these three. 

They all say the same thing. 

The first? if that's statement it's 
an apology for one that's what 
it is. 

Tell me, where did you tune out 
and start skimming because 
there are too many words in 
between the bits that matter 

The second two say it in less 
than half the words. And when 
you strip it like that first, it 
gives you room to soften it 
while keeping your clarity. 



Edit A 

cut a lot of filler and changed 
'will be able to go forward' for 
'have' as have is the definitive 
article. 

It's a more definitive statement. 

Edit B 

stronger - it leads with the key 
takeaway. 

There's a workshop - it's about 
networking confidently. 

It matters because we skim text 
in an F-shaped pattern. We're 
saturated with opportunities 
to take in information. We 
want to see if it's worth our 
attention. To beat it, left load. 



So we just covered a lot 
quickly. if you'd like to learn 
more about how to apply this 
to your writing, I have a 
work-along-workshop building 
on this. 

Bring your own copy to the 
party, it's kind of the point. 

Check out the page here: 

book a chat about it here: 

Or just call: +447939643207 now 
if you don't do waiting 

https://www.beckyedits.co/work-along-workshops
https://scheduler.zoom.us/becky-walker-rvqi7f/lets-chat

